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Company Profile

NSV

Nordic Sleep by Fossflakes A/S, a Danish company, specializes in the production
of premium pillows and duvets, featuring a distinctive filling. All products are
designed and manufactured in Denmark, a country globally recognized for its
exceptional designs, rigorous product safety and environmental standards during
manufacturing. Having established a strong presence in the Chinese market over
the years, the brand is committed to enhancing the quality of sleep and life through

its exceptional bedding products.

Nordic Sleep (by Fossflakes) SREfZE, EIIEFUEMLAIIFHE, WEIRSFH
EFWAEESFS, Nordic Sleep (by Fossflakes) HIRTEF=RIIERZESIHHIE
&, AZERESERRTT. PR RReERIFETETRIMRMTENZE S
X, SFK, ZmEEFEDRRSARK, BOTEIHEEENR ERAmRESAM]
HORERRFNAE G R E.

Together with Melchers China, a market expansion partner for foreign Consumer
brands in China, Nordic Sleep by Fossflakes is looking for a high-potential talent to

support the future China business development. We are looking for a:
ERESNEZEREERERNTIZRREIE Ik, ERITHELERES Nordic Sleep (by
Fossflakes) —BSHK—USENAS, ARFKNHPEWSKREMSIF, HIEE

S

E-commerce Manager
BFESE

Location: Shanghai or Beijing
TiEibe: Eigaidts
Report to: Managing Director
CiRNS: EELEE
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Job description:

pOfarfifid -
1. Develop and implement e-commerce strategies for China business to grow

online presence and achieve account growth, sales revenue, profitability and

other indicators according to the overall strategy of the company.
RIEABINERIRGES, HhESSHIEMEEE FRISSaEE, LUBINELZVSS,
FEEIKAIBIK, HEWAN. BFgEHhEFErR.

2. Actively explore online business opportunities, establish, and maintain a strong
relationship with e-commerce platforms, social e-commerce platforms and e-
commerce operating partners, including but not limited to Tmall, JD,
Xiaohongshu, TikTok and other platforms and related operating partners,
reasonably use the company resources, platform resources and other online

partner resources after understanding various platform rules.

RIRRR LR, SRFRESFE. HXEFRS TR FESIEESE
KEEESIFHRISERIRIR R, BEEFRTRE. =K. MMB. HEFFa
MIEXRIZEGR K, SEFBATRR, FERRMEMLE ESFKEHEIR.

3. Beresponsible for full chain management of online business, including but not
limited to guiding product portfolio, supervising customer order confirmation
and goods distribution, online display, product training, promotion, inventory
inspection, etc., to ensure customers' timely replenishment, and assist

customers to improve the output of online POS.
Rk LW SHILREERE, 8EEMNRTIES RES. BEEFITEIEA
MR, E&RR. FmiBlll (B, EFEeES, LRREFRETMS,
FHBIE RS LIS E,

4. Coordinate with merchandising, marketing, supply chain to develop and

manage the product plan, optimize online portfolio and availability to customers

by coordinating with internal product planner to collect demand forecast from
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online POS. Monthly review the difference between demand forecast and
actual sales of online channel, improve the accurate rate of forecast and

optimize the product availability.

58#H. mi7EHE. HAstE, SIENEEmity, BiESRER-mRLl
JibtiE, MZ& EHEMQUETRKITN, ML nAsiiErIRE. &
BHEEALRENGE KN SLIMEEZEANER, RETUWERE, i~
A FRtE.

5. Work with brands/principals, TPs, E-platforms on coming up with biz proposals
with the platforms, sales budget, A&P budget, cost structure, marketing

promotion plan.
S@iERRA. TP, BFFAEE, HEEHEILER. HEME. AP M
8. PG, S HIHTHIE,

6. Responsible for direct and indirect online POS, guide and supervise both
internal and external partners to correctly use brand assets on online shop

image, product, content, and operations etc. to comply with CI guidelines.
REEEEL LHENR, ESFEERERIINBEIEKHENIE SR,
. ABMIZESFHELERERmEET, LUETRE ClHEN,

7. Manage and promote e-commerce customer service (pre-sales and after-sales)

and operations to achieve customer satisfaction and retention.
BEEHEFASEFRS (ERIfIER) MizE, LHEFHSENSR
.

8. Implement test and learn strategy to identify key sales drivers per channel.

SLHENTAIFE I RS, LASES M RERXEEERMER.

9. Identify all opportunities on partner sites to push product pillars and increase

penetration of online businesses.

IRBISIEK RS ERRTEYS, LS RAIRESELI SIS ER,
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10. Responsible for sales reporting by account. Analyse business, identify areas

of opportunity to achieve sales goals and send out required reports.
REREFHITHEERS. 2hls, RESIHESERISTE, FRiX
FrERRuR .

11. Cross department collaboration with Finance, Logistics and Demand Planning.

S5, WA kAR IR SR J&1E.

12. Other tasks assigned by superiors.

Hitt RO ECRITLE,

Requirements:

EAVEID

1. Bachelor's Degree or above in e-commerce, marketing, business

administration or related disciplines.

BTE5s. mrEH. IHEESEXEWARIRIU LR,

2. At least 5 years solid working experience in e-commerce operation and
marketing management in B2C online retailer or multi-channel retail

environment is an asset.
Z/b 5 FF B2C A& ZENSZRESENEFEFHFSEEIIEHEEN
HELTIERR,

3. Excellent business communication skills and can maintain customer
relationships with the online platform and customers. Proficient in English

is preferred.
MHERIEAEEES, BB SELFaMELRIFEFAXR. BERIES
e,
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4. Familiar with online business tools including (but not limited to) catalog

management, content management, online customer service.
AFAEZUSTEHE, 85F (BRRT) BREE. AFEHE. E&EFR
5.

5. Strong data analysis skills with good business insight.

SEARIEIE S TTRE NI RIFAIFELRZR .

6. Have the spirit of ownership, work results-oriented, strong execution,

problem-solving and proactive work attitude.
BEEASEE, UITEKRRASR, HUT358, BRREEAIEEDFIFR
WEM TVESE,

7. Experience in high-quality consumer brand is preferred.

BIREEmEEIRE L.

Applicants are requested to send their CV and expected annual salary to Jojo Zhang

at jojozhang@melchers.com.cn

EiE ABEEEA R EPEH I AIXZE . jojozhang@melchers.com.cn




